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Electricity ran through Margaret and John Walson’s life together.  
 

They married while John was a lineman for PP&L Electric, and the couple opened an 
appliance store together in Schuylkill County. From that work came their company, 
Service Electric Cable TV, and some of the early development of cable television. 
 

Margaret died Wednesday at her home in Boca Raton, Florida. 
 

News accounts tell the story of how John Walson, living among the mountains in Mahanoy 
City, rigged an antenna to capture the signal and used wires to run the signal, now much 
clearer, to televisions in town.  John marketed televisions in the couple’s appliance store 
before cable television became the family business, according to a press release from 
Service Electric. Margaret worked in the business as a secretary and advisor. When John 
died in 1993, she advised her children as a company executive. 
 

She “always had a keen eye for architecture and interior decoration, and played an 
integral role in the design and development of corporate and personal properties. 
Margaret also loved traveling the world, and fine dining,” according to the release. 
“Margaret had the opportunity to become a professional singer, and once sang with Frank 
Sinatra at the Lakewood Ballroom. Although she decided to give up her musical career to 
devote time to building the Cable TV business and raising her family, she still enjoyed 
singing and dancing, right up until the time of her death.” 
 

In Wilkes-Barre, Service Electric is honored with a plaque on Public Square for another 
breakthrough in TV watching.  “In November of 1972, 365 subscribers of Service Electric 
Cable TV became the first subscribers to Home Box Office,” the HBO honor reads. “By 
participating in the launch of the nation’s premier pay television service, these citizens of 
Wilkes-Barre became part of communications history.” – Wilkes-Barre Citizens’ Voice; more 

from Allentown Morning Call and WFMZ-TV, Allentown  

________________________________________________________ 
 

Google Inc.’s YouTube is reaching into its pockets again to develop more Web 
programming.  The online video-sharing service is investing in its top talent to fund new 
content, Alex Carloss, head of YouTube Originals, said in a blog post yesterday. The plan, 
for an undisclosed amount of spending by Mountain View, California-based Google, 
follows an about $100 million effort in 2011.  
 

Google is bolstering its spending on YouTube as it seeks to become a stronger competitor 
to traditional television and digital upstarts such as Netflix Inc., based in Los Gatos, 
California, and Hulu LLC in Los Angeles. The company has already built studios with 
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video equipment in cities such as Tokyo and London and paid for marketing campaigns 
for popular YouTube stars such as fashion icon Bethany Mota. YouTube unveiled new ad 
tools earlier this year.  “We feel the time is right to make another important investment in 
our creators,” Carloss said, without providing specifics. “Making compelling new content 
isn’t easy, and we expect to learn a lot through this process.”  The previous investment 
program in 2011 produced 86 channels that are now among most popular 1 percent on 
YouTube. – Bloomberg 

________________________________________________________ 
 

The political fuss this week about Gov. Corbett taking a $1.5 billion line of credit from the 
state treasury's investment fund to pay Pennsylvania's bills is really about a fundamental 
policy dispute in the race for governor.  Corbett, elected in 2010 with the help of high-six-
figure contributions from natural-gas drillers, pushed for a lesser "local-impact fee" on their 
operations rather than a larger "extraction tax" imposed by many other states. 
 

Democrat Tom Wolf uses that in conjunction with the state's ever-present public-schools-
funding crisis to paint Corbett as a natural-gas company man who turns his back on 
children.  Specifically, Wolf keeps claiming that Corbett slashed $1 billion from the public-
education budget. Corbett counters that he actually raised education spending, which is 
true if you count legislatively mandated pension costs.  Corbett tried to fight back this 
week, noting that Wolf has updated one of his many television commercials, now saying 
that a 5 percent extraction tax would raise $1 billion per year, up from the $550 million 
figure cited when Wolf was fighting for the nomination.   
 

Wolf's campaign cited updated projections in a report last month from the liberal-leaning 
Pennsylvania Budget & Policy Center as the reason for upping the extraction-tax estimate 
to $1 billion.  Corbett's camp disputes that, estimating that the extraction tax would raise 
$450 million to $550 million per year.  It all reminds us of that old political saw: "A billion 
dollars here, a billion dollars there. Pretty soon it adds up to real money." Especially in a 
cash-strapped state. 
 

Here is why Corbett is still spinning his wheels while trying to present Wolf as just another 
tax-and-spend liberal: Pennsylvanians are fine with fracking, the hydraulic drilling method 
used to extract natural gas from the Marcellus Shale region. They just think drillers should 
pay their fair share to frack the state.  A poll released last week, conducted by the 
University of Michigan, Muhlenberg College and the University of Montreal, showed that 
62 percent of Pennsylvanians support an extraction tax, while 29 percent oppose it.  More 
importantly, a solid 57 percent dismiss as untrue the main reason cited to oppose an 
extraction tax - that it would cause drillers to flee this state.  Adding to Corbett's bad news 
in the poll, 47 percent disapprove of how he's handling the issue. –Philadelphia Daily News 

________________________________________________________ 
 

More than ninety former business partners of AT&T Inc. are demanding the Federal 
Communications Commission block the wireless carrier's $48.5 billion bid for DirecTV, 
saying the company engaged in anti-competitive behavior and violated fiduciary duty.   In 
a filing with the FCC, the partners operating under the Minority Cellular Partners Coalition, 
accuse AT&T of squelching competition and knowingly harming its business 
partners.  AT&T did not immediately respond to requests for comment. – Reuters 
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